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SYLLABUS
BBA-2 Year
MARKETING GROUP
MINOR

MARKETING RESEARCH (faUure 3rgaem)

Unit - I
Definition, Concept and Objectives of Marketing Research. Advantages and limitations of
Marketing Research. Problems and precautions in Marketing Research. Analyzing Competition
and Consumer Markets. Market Research Methodology.
U MY Pt URHTT, S{aURUN Td 3524 | fa9ur ity & 701 U iamd | fauos & i gg
rauTtaT | ufaaiidT Td SuHie SToiR &1 fa=ewoT| fguue srea™ ol

Unit - II
Types of Marketing Research: Consumer Research, Product Research, Sales Research and
Advertising Research. Various issues involved and ethics in Marketiftg-Research. Rural Marketing
Research, Institutional Management & Research.

fauuE TNy & UHR : ITHIS Y, IAT MY, fahy MYy ud fagm=. e fauom ey | wnfaa fafie
R, Ud e | ardior fauum Sreem, TRITTd Ut Td SrgEe|

Unit - I
Problem formulation and statement of research. ReSearch process, Research design - exploratory
research, descriptive research and experimental research designs. Decision Theory and Decision
Tree.
JT fA=uur Td Y fqaRon| 2y Ufehd, SREUTT Sifided - SavuTdS Y, JUFTdS MY Td
TAIRTIES SFEYM ffidmed | fAfg Rigiaud fofa ger

Unit - IV
Methods of data collection - Opseryational and Survey methods. Questionnaire, Designing attitude
measurement techniques.

T Aha Bt (AT - I Ud Jagr fafear | usraeh, Teighy A= Al

Unit-V
Administration of surveys, Sample design, Selecting an appropriate statistical technique.
Tabulation and analysis of data, Scaling techniques. Hypothesis - Concept, Need, Objectives,
Types and Uses. Report writing.
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BBA-2 YEAR
MARKETING GROUP
MINOR PAPER
Marketing Research [ﬁ'lTUT;l' Y]
EXAM ORIENTED IMPORTANT QUESTIONS

1T 3@ ggayui Uy

Unit -1
. Define Marketing Research and explain its objectives.

oo Ty Y TRy ST aUT 39 ST DI WY HIfT|

. Discuss the advantages and limitations of Marketing Research.
faTur RNy & 701 Td 13l &t rRe Sife|

. Explain the problems and precautions in Marketing Research.

fauurE T H 39 arel e Ud Irautal & Hesu|

. Describe Market Research Methodology and analysis of consumér markets.

fIOUM SR UGTA qUT STHIEIT SR & A=Wl 6T 90 Pifored

Unit - II
. Explain the different types of Marketing Research.

Ao =Yy & AT UHRI 1 RS HIfTT|

. Discuss Consumer Research and Product Reseatch.

JUHTEIT TNY TG ITG Y DI Tl HIog|

. Explain the issues and ethics involved indMarketing Research.

W@aﬁwﬁa&ﬁ@ﬁﬁwﬁwﬁm|

. Discuss Rural Marketing Research.and Institutional Research.

YTHIT fAYUH ST Ud SRINTE-S{H T o1 SR DIfoTd |

Unit - III
. Explain the process of Researeh’ and Research Design.

MY UifehaT Td SRiemE Hfided o IRy

. Differentiate between exploratory, descriptive and experimental research.
o c b Y .

3NV, JUITHS Ud TN TNY H 3R WY BT

. What is Problem Fermulation? Explain its importance.

A AR UOLaT 87 S9HT Hed WY HIfT|

. Explain Decision Theory and Decision Tree with examples.

ol Rigid Td Ao g &1 Iarerur dfed THRT|

Unit - IV
2 Explain the methods of data collection.

e Heha ol faferal &1 e S

. Discuss observational and survey methods.
SrqcilepIeTeh Td Jaar faferdl st == SBifery |

. What is Questionnaire? Explain its essentials.
UYTael 1 52 SHDb IS Tl Dl Y Hifor|

. Explain attitude measurement techniques.

HHIGIT WU deb-iich] ol SRS bitwid |
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Unit-V
1. Explain Sample Design and its types.

T ST Ud I YHRI Dl GHU |
2. Discuss tabulation and analysis of data.
ST & YRUTHR0T T faRelor bt e Hifog |
3. Explain the concept, types and uses of Hypothesis.
TR BT STYRUT, GebR Td SUTNT ! WY I |
4. Describe the steps involved in Report Writing.

RO A= 3t ufshar o1 aufa Fifeg|
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