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Syllabus
International Marketing
[SrRTSHY fauur)
BBA-3d Year
[MARKETING GROUP]
MAJOR [ fawd]

Time : 3 Hour |
Max Marks : 70+30=100] [Min. Passing Marks="35

UNIT - FIRST

Historical background of international marketing in India. International Marketing - Definition,
Nature and Scope of international market, Domestic marketing V/S International Marketing,
Decisions relating Entry in the foreign market.
YRA 7 RIS fauue 1 Ufaeiis gy 4, &mﬁgﬁnﬁwﬁwﬁr GRYTST T &, O] fauurH
ST RIS fauur, [t SToR o Hedt iy

UNIT - SECOND

Product Planning for International Market, Product designing; Advertising. International business
Environment - Economical, Socio- Cultural and Poht1ca1 Branhding and Packaging.

SFORIETT SHTaITIeh TafaRvT i, FrAMI-FIEpfie YR IoTfn, SRTg fauur o ford e
frer, Jare siftredHr, fasmo, sifsT vd Yo

[ UNIT - THIRD

International Pricing - factors influencing International Price, Pricing Process and methods,
International Price Quotation and/Payment Conditions. Methods of Payment in international
marketing.

A YR SRIgRT 31 UHIfad &R a1l g, ima FuRor ufssar o fafdr,
%mwwﬁ|mmﬁwml

UNIT - FOURTH

International Distribution Channels - functions, Types of Channels and Logistics decisions.
Selectionand appointment of foreign agent.

SFRIEY faqRUT aifighrd B, difgdredl & UbR, THR o o fac=h fasa siftiepal &1 o0 T
ERIESN

5]

UNIT - FIFTH

Indian Import - Export Policy and Practice. Steps of Commencement of an Export business, Export
Pricing and Export finance.

YR 3frard i ifd Td oIagR | T ol SIagR &1 UR™ & & =R, Faid siAd Ta FHaid
fawr |
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BBA-3rd Year
[MARKETING GROUP]
International Marketing

[3rRTSTa fauor)

Exam Oriented Important Question

Tenuanft gyt uy

[ UNIT - FIRST

Introduction & Background of International Marketing

eﬁm‘gﬁ‘qﬁm ufeea vd guyfa

What is International Marketing? Explain its nature and scope.

RIS fauuM o1 82 SU@! Upia U4 &7 TE FHife|

2. Explain the historical background of International Marketing in India.

YR H RIS fauurH 1 fdeiies ggyfH ansmsu)
3. Distinguish between Domestic Marketing and International Maiketing.
W fAUUH TG $<RIPH fauu # $ick garsul
4. Explain the need and importance of International Marketing:
fquor 1 sfTaRgendl Td e WY HifeT|
5. What decisions are involved in entering a foreign market?
foreret STeIR o @ Weifia Fofa -1 9 g 67

6. Explain different modes of entry into international markets.

RIS SR H Yo o faf¥el aRieh! 1 SHH] BTy |
UNIT - SECOND

Product Planning & International Business Environment
Sare e Td srRigia sraaTiie gtarr
7. Explain Product Planning fOr Intérhational Market.
SIOIR & fol SgdTe Agtsr qHesu|

8. What is Product Desighing?/Why is it important in international marketing?

JAIG SHNDHT HT 5 ARSI fauuH H 381 Hgd SarzU|

9. Explain the role of Advertising in International Marketing.
RIS AU A asTo 1 4{FehT T BT

10. What is Iriternational Business Environment?
RIS GRS GafaRul & 32

11. ExplainnEconomic Environment affecting International Marketing.

RPN AU 1 THTfAd B aTell $HTiies aiaRur gHes Ul

12. Explain Socio-Cultural Environment in International Marketing.
RIS AU H AT -HRpTde Taiarul TF S|

13! Explain Political Environment and its impact on International Marketing.
TS TAfaRU Td SHT SIRIP faUuM TR UHTd IHST |

14. What is Branding? Explain its importance in International Marketing.

SIS &1 37 RIS fIuuH # 3HepT He@ Jarsu|

15. Explain Packaging and its role in International Marketing.

UBTORT BT RSAT PIToTY TUT SRS fIUUH H 38! AP SarsU
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o]

[ UNIT - THIRD

International Pricing & Payment Methods

SRS e frufvor od yrar faftrat

16. What is International Pricing?

RIS e FuRu a1 82

17. Explain factors influencing International Prices.

RIS el Bl GHTIAd P aTel U FHLSU

18. Explain the International Pricing Process.

RIS e FafRor ufesar ey Sifo |

19. What are the methods of International Pricing?
RIS 7o FRulkur & faftral si9-31 W 62
20. What is International Price Quotation?

RIS Hea Afde o 82

21. Explain Payment Conditions in International Trade.

SFRTSTA TR H 4T Rcll b SHRSHAT BT |

22. Explain different Methods of Payment in International Matketihg:

RIS fauur & Y ot fafis fafar wwsmsu
UNIT - FOURTH T

International Distribution & Logistics
faeRor g TUR &=

23. What are International Distribution Channels?
RIS faarur afgeptd o 32

24. Explain the functions of Internatiorial Distribution Channels.
SRS facRur aTfeeprall & BrRIESU|

25. Explain types of International Distribution Channels.
S<RISIY fAcRUT g ehI31 FYHR THASU

26. What is Logistics? Expldin legistics decisions in international marketing.
TR o T 82 SRISH feuvH § YU o fofa smemsu

27. Explain the selection and appointment of foreign agents.

faceh faspar sif¥epd o = Td Fgfer 1 Ufshdr Sarsyl

UNIT - FIFTH |

Import-Export Policy & Export Management
3mara-fata Afa g frafa geiea
28. Explairr Indian Import-Export Policy and Practice.
YR SraTd-aid =iifd Ud shagR TE S|
295What are the steps to commence an export business?
[id a9 UR™ &R & TR iz
30. Explain Export Pricing.
frafd gea MuRRor @1 amen sifo|
31. What is Export Finance? Explain its sources.

ot o = 82 39 9id sasu|
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