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SYLLABUS
Marketing Research (Ao AU
BBA-2 YEAR
MARKETING GROUP
MAJOR PAPER-II

UNIT -1
Definition, Concept and Objectives of Marketing Research. Advantages and limitations of
Marketing Research. Problems and precautions in Marketing Research. Analyzing Competition
and Consumer Markets, Market Research Methodology.
GRS, f[AguE Y P SEURON U9 I, [AGuH e & T[07 T FHATY, fauue & 0pd ud e,
gferael Td SUHIadT SToIR &1 faweyur, fague srde™ gl

UNIT -2
Types of Marketing Research: Consumer Research, Product Research, Sales Research, and
Advertising Research. Various issues involved and ethics in marketing research”Rural Marketing
Research, Institutional Management & Research.
fAUUR <MY & YbR - ITHYKIT MY, ITE WM, faeh My ud fasro =i, fauom 2ty & =nfde g ard
fafa e, vd -fifa <, mtor fauum sream™, TRImTd veee SRS gE |

UNIT -3
Problem formulation and statement of research, Research/precess, Research designs - exploratory
research, descriptive research and experimental research désighs. Decision Theory and Decision
Tree.

U FRET0T Ud =Y S, MY Uik, Srae™ il — TR UMY, JUHTAHS Y Td TS
SR 31y, Ffg Rigia wd Mol gar
UNIT -4
Methods of data collection - observationahand survey methods. Questionnaire, Design attitude
measurement techniques.
TP Gha B! [T - Saalb-Id® Ua-Ha&uT fafert, gsmac o, Aighd AT fafia|
UNIT -5
Administration of surveys, sample.design, selecting an appropriate statistical technique.
Tabulation and analysis of data,’scaling techniques. Hypothesis: Concept, Need, Objectives of the
hypotheses, Types of Hypotheéses and its uses. Report writing.
FAH YU DT YR, AN SO, Teh SUgad ARAD T A1 1 Ia, ST BT GRUNBRUT 3R
faeivor, WHieiT apics, TR T : IGURUN, axTHdl, URGUT & I, URSUT & UHR 3R
39D IuaNT, Rure |
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BBA-2 YEAR
MARKETING GROUP
MAJOR PAPER-II
Marketing Research o= Y]
EXAM ORIENTED IMPORTANT QUESTIONS

URI&T I Heayul vy

UNIT -1
Introduction to Marketing Research
. Define Marketing Research and explain its objectives.

fauur 2Ny B aRuTid Sifo Td ST 541 & JHeSU|

. Explain the advantages and limitations of Marketing Research.
fqUur 2Ny & 101 U Hiarst & ARer Hifeg |

. Discuss the problems and precautions in Marketing Research.

faqur =iy H S arelt e Ud FrauiEl w == Hifeg|

. Explain the process of analyzing competition and consumer-markets.

gty Td IuHiadT T6R & faRayur &t ufshar o1 IHsg|
UNIT -2

Types & Ethics of Marketing Research
. Explain various types of Marketing Research.

fauur e & A TeRT B GHSST|

. What is Consumer Research? Explain its importance.

IUHTST MY T 82 TP Hed DI WP DifoTe

. Discuss ethical issues involved in Marketing Research.
q AN AN L) g
foum 2y o =il Afae @fdedr Yaeh) Tgi W 99 S|

. Explain Rural Marketing Research and Institutional Research.
YTET0T fAUu ST Ud YR SFHY &) 9qeu|
UNIT -3
Research Process & Design

. What is research problem’formulation? Explain its steps.
Y FHE YU FE? S TR DI FART
. Explain the Research Process in detail.

MY UThar HRIIR I FHSST|

. Differentiate between Exploratory, Descriptive and Experimental Research.
GISTURE,, qUIHTEHD Td TINTHD TNy H SR WY DI
. BxplainrDecision Theory and Decision Tree.

o Riia Td o gef &1 sl

UNIT -4
Data Collection & Measurement
. Explain various methods of data collection.
Scl (YH®) Aohard Bt fafire fafeal &1 gusgu|
. Differentiate between Observation and Survey Method.
3raciiep+ fafd Ud Fdeur fafdy 7 3R Biferg|
. What is a Questionnaire? Explain its design.

Ul T 82 STP! UKW b JHSSU|
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4.

Explain attitude measurement techniques.

TAIgRT Q0 debi1b] ol TS T
UNIT -5

Sampling, Hypothesis & Report

Explam sample design and samphng techniques.

AHAI ISUH$"| Tq AHAlNRY SEEICAC] HHLATRU|
What is Hypothesis? Explain its types and uses.
TR 1 82 S8 YebR Td ITIIT 1Sy
Explain data tabulation and analysis techniques.

ST & IRUNHUN Td [a=eIv ol & dab-ie| &l THART|

Explain the importance of Report Writing in Marketing Research.

fauur 2Ny # U Te- & Agd &) gHSRU|
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NP-129
ROIINO. ¢ e
Main Examination May-June 2025
B.B.A. IInd Year (4 Y.D.C.) Examination

MARKETING RESEARCH (fIuvH 3rium)
Paper II

faita wy-u=
Major/Minor (J&I/ATH0N)

Time : 3 Hours | [ Max. Marks : 70

Note :- Each Section is compulsory. Follow the instructions given in each Sectién.-The'marks
distribution is same as shown in the question paper. The blind students will be given 60
minutes extra time. University has all rights to change the distribution,of marks.

die.- g s fard &1 ude wus # fau e o1 uraH #Y | gt 3 faHTSH Ao
UY-U3 § G SR gt | Efanferd adtenfiat & fa 6o fime sifafvad o fear S|
fayfaerera & ur 3i fauTS & IRad &1 SR TR o

[1x6=6]
Section-A
(EUSE3)

Objective LypeQuestions
Ud)

Note :- There are six questions in this,Section. Each question carries 1 mark.

AT .- TGS H HA B8 U | TIBUH)1 b BT ]|

1. What is the main philosophy behind marketing concept nowadays ?
(@) Customer is king
(b) Customer is fool
(c) Customer is loyal
(d) Customer is'brayve

3T e HTehTe T SYRUN & Uies Jied G a1 § ?
(31) TGP g

@) TP HY T

(W) 5% dBIGR §

@), Te® BTG ©

2. ‘Marketers have traditionally classified products on the basis of three characteristics
.............. , tangibility and use.
(@) Availability
(b) Affordability
(c) Aesthetics
(d) Durability
fqqures URUR® 0 ¥ IdTG] B - ORI ............ , Tl 3R SUGIT & 3YR TR
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aiffpd B B

(31) Ul

3. Which of the following will not correct in case of a market offering ?
(a) Itis positioned in the minds of the intended buyers.
(b) It needs to be providing some central benefits to the Consumer.
(c) Target market is not important for market offering.
(d) Both (a) and (b)
Wﬁﬁmé?ﬂmﬁﬁﬁqﬁr@aﬁ@rﬁwwwm?
(3) I% 3fwsd @GR & ferm & fyd g
@) U IUHE B $S H3Id ATYH TG PR DI SaIHl 5|
() SR & URHT & T 7&d JToIR He@qul Tal 6|

@ (30) 3R (&)

4. The first step of research is :
(a) Selecting a problem
(b) Searching a problem
(c) Finding a problem
(d) Identifying a problem
T HT U TRUT B :
(31) Tohdt oA DT TG Bl
@) ot qowr &t e Bl
(@) T o= BT Udl I
@) foHdl qaw & uga &3]

5. Consumer research take(s) place’at this stage :
(a) Before purchase

(b) After purchase

(c) During the purchase

(d) All of these

U ST I TR R AT :

(3N) TR Ve

@) TIPS

(@) BIERLS GRM

@) Al

6:What is the arrangement of data in rows and columns known as ?
(@) Frequency distribution

(b) Cumulative frequency distribution

(c) Tabulation

(d) Classification

Ufgeal 3R THT H ST o1 TaRIT &l T HeT Sl § ?
(31) AT faraRom
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(@) Gt 3ngf faaRon
(¥) IRUTAR0T
OENERY
[8x5=40]
Section-B (HUS-4)
Short Answer Type Questions
(Y IIRTT UY)
Note:-  There are five questions in this Section. Each question carries 8 marks.

M- STIEHAFAUPIYSR| TS U 8 3fF HT1 g
7. Explain importance of marketing research.
AU SFTHY & T8 ! YR
OR (31Yd)
Explain objectives of marketing research.

AU ST & I ! AR DIfoTY |

8. Explain significance of Consumer Research.

I U & Hed ! JHAST|
OR (3YdT)

Explain significance of Product Research.
IdTE IIHYH & Hed Dl ASASU|
9. Explain concept of problem formulation in Research.

MY A JAYT =00 BT S[GURUT &) GHSMSU
ORY (31Yd)

Explain concept of Decision tree with.examples.
fyofg &1 1 srauURUN B IaERv AfegargT=U|

10. Explain methods of primary*data.cellection.

TTUfHes ST WURY i fa R H=S |

OR (31Yd)
Explain methods of secondary data collection.
fetiae Ser dugyr @} fafear srsmsUl

11. Explain signifieance’of sample selection criteria.
AHAT FYJHIH QUS hl Hed JHLARU|

OR (31Yd)
Explain significance of Report writing.

RO AT & Tgd B! GHSST|

[12x2=24]
Section-C (WUS-Y)
Long Answer Type Questions
@& ST )

Note:-  There are five questions in this Section. Students are required to attempt any two

questions out of these questions. Each question carries 12 marks.
e - sltr{qus;f $d Uid Uy 8| 378 3 fqenfial & 313 3 uy ga o3 3ifard g1 Ul Uy 12

b h ol
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12.

13.

14.

15.

16.

Discuss concept, advantage and limitations of marketing research. Explain with examples
the steps and methodology of marketing research.

U 2y Bt SgyRon, oY 3R FArei R =i Hifee | Iererun gigd fAUuHE Y & TR 3R
UGfd &I SRS Do |

Explain objectives of sales and advertising research. Discuss issues and ethics of marketing
research. Highlight on Rural and Institutional marketing research.

faorg SR faqTom Ty & I Bt TR Hifoe | fauuE e & Gef 3R Afddwd )R @<l &S|
TN 3R TRINTT fAUuHE MY R JehTw Siferu|

Explain with examples different types of research. Discuss different types of expetimental
research designs.

fafd UHR & ST ! IaeR0l Higd ST fAfld UHR & Ui Sigeum-fSsrg-i R
EEIEAIEL

Explain difference between Interview and Questionnaire methods. Discuss ebservational
design aspect of marketing research. How will you develop attitude.meastirement
techniques ?

&b R Td Ugiraeh faferl & iR Wy $ifo | fauum ST - 3fadich Jra- fesg ugq
TR == BIY | 3TY EPBIU HIY debrileh bl fIpRId Bl 2

(a) Discuss importance of Data analysis in marketing researchi”How will you select an
appropriate statistical technique ?

fIOuM 2y T ST oW1 & Hed IR g Bl |3 Te SUgad HRAD T ddb-iidh BT a9
B BN 2

(b) Explain concept, need and objectives of Hypaothesis. Discuss different types of
Hypothesis used in Research.

ORI P STYRUN, ATTIHAT SR B IR 7] HIfod | MY H T A TR &1
gReegTel IR = ST
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NP-129
Roll No. ...cooviiiiiiiiin.
6000 40/20/30/40
July - August 2023
B. B. A. Second Year (4 Y. D. C.) Examination
MARKETING RESEARCH
fagur ST
ST TG 70T U - 11

Major and Minor Paper - 11

Time 3 Hours] [Max. Marks %0
[Min. Marks 25

e : it @us Sifard €1 9uft & for sier fauTe aie uyus o <xfd SR ey e wfea s &
o 60 e sifafved T fear S| fayfaemea & o sid fausH & URadd &1 AHHR IR 5

Each section is compulsory. The marks distribution is same as shown in the question paper. The
blind students will be given 60 minutes extra time. University has all rights toychange the
distribution of marks.

[6x1=6]

WUS 3 : TGS UY

Section A : Objective Questiot

e . g uy sifard €1

All questions are compulsory.

1. HIDICT U UfshdT B Sl 3T AT5eh] ! ol B
(31) T (@) MSaey (¥) 9. (@) Hifds ary|
Marketing is a process which gives't0-its customers :
(a) Services (b) Products (c) Value (d)'Material benefits.

2. AT fead guft qet 1. dug ﬁ?ﬁﬁ%ﬁﬁ@w%ﬁm’raﬁ&h 3R Jaraft B! e,
dcum@fdw-h?ﬂ 56D P ocha|” g HY fobam fea -

(@) SWIFd 4 A DI T51|

“Marketing Research is gathering and recording analysis of goods and services from
productionste’ consumer.” This definition was given by :

(a)Australian Management Association

(b) American Management Association

(c) Canadian Management Association
(d) None of above.

3, SC1TUT &) WUt fafal, Franepr, ... MR o, g

Primary methods of data collection are interview, ............ and ............ :
(a) Observation, Telephonic
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(b) Observation, Questionnaires
(c) Observation, Newspaper
(d) Telephonic, Questionnaires.

4. o Rd & =nfhel 181 8
(31) Yoel STeT (§) ST fa=ayur (&) Jaiiier () RgazH|
Which is not part of Marketing Research :
(a) Secondary data (b) Data analysis (c) Experimentation (d) Simulation.

5. FrefeRad # A I |1 R {$oms &1 Hie :

(37) TAD (@) fAaRUTES (@) SARSD (G) SWidd T

Which is a part of Research Design :

(a) Experimental (b) Descriptive (c) Diagnostic (d) All of above.
6. TH Y DITHI, HichTc T R BT HIT T & :

(37) YT @) URST (@) WhfeiT () Aol o)
Which is not a part of Marketing Research :
(a) Sampling (b) Hypothesis (c) Scaling (d) Decision Making.

[5x8=40]

U8 ¥ : AYSWIA UY

Section B : Short Answer Question

e . vt uy srfard &1

All questions are compulsory.

1. Hibren RO & Il &) gAY |
Explain objectives of Marketing Research,
S{YdT OR
HrehfeT gl o o 3R HiHIsiie! IS |
Explain advantages and limitations of Marketing Research.
2. 1T Rad & Afdardr & e Taf Sifor|
Discuss issues in Ethics:ofMarketing Research.
3YdT OR
fvfa At {0t sufed wd Fufg @t Suaifiten & JHzEa |
Explain importance of Decision Models, Theories and Decision Tree.
3. ot R BUZH Td Yha{l STeT betaRi H (<R &) gHesd|
Explain diffefence between Primary Data and Secondary Data Collection in Marketing
Researehs
STYAL,OR
Hreb et R 1 1 YuTTelt b1 FHTS |
Explain Marketing Research Methodology.
4/ STeT fARaAwUl, STeT q7ifehRul Ud STl ARUNDRU H 3R IR |
Explain difference between Data Classification Tabulation and Data Analysis.
S{YdT OR
HrebfeT gl #, =R 1 AIGH o ford fafdrsr b fafea! &1 awemsa
Explain different types of Scaling Techniques for measurement of variables in Marketing
Research.
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5. URSTT R § ? IRB AT Bl T HY Bl STl & 2 FHSS |

What is Hypothesis ? How hypothesis testing is done ? Explain.
S{YdT OR
R g & Hgd &1 FHEsd|

Explain importance of Report Writing.

[2x12=24]

W us ¥ : STg uy

Section C : Long Answer Question

e : fe=gl g eyl & Iwe difcr |

Answer any two questions.

1.

HTeh T R ot URHTIG PHoTT | AT T R o TH=Td 3R A=y, g Iied IHemsd |
IYHIFT SR H UfrfiTaT 1 fazeivor 8 B3 2

Define Marketing Research. Explain problems and precautions-intMarketing Research with
solutions ? How will you analyse competition in Consumet Market ?

JaTevl Ifed fafte UeR & AT idT Rad & gasy|

Explain with examples, different types of Marketing/ReSearch.

faftre TepIR o Hich T R f$oiEH 1 I7eb ATH-Bil- Higd qHL=|

Explain different types of Marketing Research Designs with their advantages and
disadvantages.

Hreb T e H UrgAs) Ud Yeh sl STel Dol faftrd! & Jrzsd |

Explain different methods to collect pfimary and secondary data in Marketing Research.
RSB eTT D1 TYRUI, ATaLIHdT T8 Ie.201 Dl JHATSY | S WpfeT faftmr, uResed
¢ & I H 1S SITell © 2 G

Explain concept, need, objectives and different types of Hypothesis ? Which scaling
techniques are used for testing of Hypothesis ? Explain.
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