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SYLLABUS
Marketing Management [fagur= yae)
BBA-2 YEAR
MARKETING GROUP
MAJOR PAPER-I

. Nature and scope of marketing, Selling Vs Marketing, basic concepts and approaches,
Marketing management philosophies, Concept of Holistic Marketing, Market segfmentation,
Marketing Mix, Marketing Environment, Marketing System

fIUUH 3t Upfa Td &, 4 9 f9uuH, Id faaRyRT U6 ugd fauum uey 35, 0 fauue
P TUROT | SR faufaaeur, fauur g, fauor ardreror, fauue gome |

. Product Strategy: Product Classification & Product mix, branding and packaging decision,
Integrated Marketing Communication. Promotion mix: Advertising, publicity, Selling, Sales
Promotion and

IdTE IUHIA, IATS T IfHR01 Td ST AT ifgTT ug ARt ted Ide, TR,
Taef iy - fogmue, AR, fashy Tae ik dey

. Pricing decision, methods of setting prices, pricing strategies, product promotion Rural
marketing, Steps for taking lead in Startups. Modern Marketing, future marketing.

7o frufur, geg fRufvor o1 faftrt, gea MaiRor siR SR, Iare daef=, amdior fagom, wrdsm
T g o & [o1T ed, Syfes [q0u td Hiasy &1 fauur 1

. Service marketing - Introduction, Growth of service sector, Concept, Characteristics,
Classification of service designing, Developing Human Resources. Marketing of services
with special referenee to 1. Financial services, 2. Health services. 3. Hospitality services
including travel, ‘hotels, and tourism 4. Professional services 5. Public unity service 6.
Educational'services.

a7 fagur = YfiensT, Ta1 &5 St UHfd, IGURUM, fa=wan, Ta1 sifided &1 alfemur,
AFGIETYH fae, TaT fauuE o oy de & 1 foxiia 9ar 2 W 9ar 3 WEHR Jar forad
<qd, § e Ud e e 21 4 U9k AaRt 5 ER O SUa Aart ¢ e Jard |

., €hannel of distribution, Logistics supply chain management, Factors affecting the choice of
channel, Types of intermediaries and their roles. Types of Retailing. Retail Management,
Internet marketing, Non-profit Marketing.

fyeRuT anfe1e, Yue 3mufd siRaan yee, faaRur arfgesT uierft o guifad A a1 da, el
& TR Td 36! YfHHT, eI AR & YHR, Faxl ATIR TeeH, Se-c f[auuF, TR aHsRE
faoum |
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BBA-2 YEAR
MARKETING GROUP
MAJOR PAPER-I
Marketing Management [ﬁ'lTUT;l' Uqe]
EXAM ORIENTED IMPORTANT QUESTIONS

I 3@ ggayu Uy

UNIT -1
Marketing Basics

. Explain the Nature and Scope of Marketing.
fqUU &1 Ui Td &4 ! SHE T
. Differentiate between Selling and Marketing.
fashu ud fagur 7 3R Wy ife|
. Explain Marketing Management Philosophies.
faaur grsier o fafira =i 1 some sl
. What is Holistic Marketing? Explain its components.
qrY faUuH o1 82 3 Uceh! Bl GHIASU
UNIT -2
Product & Promotion
. Explain Product Classification and Product Mix,
JdTe aeffepRUT Td IS Y807 bl WHESU|
. What is Branding? Explain its importance.
SIFST 1 32 38D HEd Pl THIASU
. Explain Packaging Decisions in Markeéting.
fagur 7 obfoiT il &1 sare S|
. Explain Promotion Mix with suitable examples.
TaeH Y &1 Sugdd Iarerunded qHesy|
UNIT -3
Prieing & Modern Marketing
. Explain Pricing Decision and Pricing Objectives.

ujcrﬁr%rhw Tq 31 B! TS|

. Discuss various Methods of Price Determination.

7o fuRo wHiafiz ot = @af sl

. What is Rural Marketing? Explain its features.

T fAUU 1 52 S9! [ARINATE SISy
. Explain Modern Marketing and Future of Marketing.
31y faqur wd fauue & Hidw &1 wwHesU

UNIT -4

Service Marketing

.y Define Service Marketing and explain its characteristics.
YT fauur 1 aRHIR BT Td sHeb! [aRIvaTd arsy
. Explain the Growth of Service Sector in India.
YRA § a1 &3 D1 gfg DI qugu|

. Discuss Marketing of Financial and Health Services.

faxiia ve Tareg Jarsit & [uoH R T=i Sifvu|

. Explain the role of Human Resource Development in Service Marketing.

41 fauuE 4 grHd 18- fdenT &t YHdT 9d18u|
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UNIT -5
Distribution & Retailing

1. Explain Channels of Distribution and their importance.
facrur arfeeprail Td 37 Hew bl FHTEN|

2. What is Supply Chain Management? Explain its role.
SRS el Taler R 32 1 f¥vepT Wy BT

3. Explain Types of Retailing and Retail Management.
G ATUR & YbR Ud Gl Y&4 Dl JHSU|

4. Discuss Internet Marketing and Non-profit Marketing.

gee fauue ud IR-aArHeRI faure wR =i Fifsm|
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NP-128
Roll No. ...cceiiiiiiin.
300010/20/30/40
May - June 2024
B. B. A. Second Year (4 Y. D. C.) Examination
MARKETING MANAGEMENT
fagor yamy
BT UHUA 1

Major Paper I

Time 3 Hours] [Max. Marks 70

[Min."Matxks 25
e Tt wus siard 81 @t & fore oie faqTS diom weos § gIia SrgaR g it | fP afda
STl & fo1 60 fie sifaRed Tw faar simaw | fayfdare & ura g faurs & uRad &1
3R QRf&d 3|
Each section is compulsory. The marks distribution is sanmféras.shown in the question
paper. The blind students will be given 60 minutes extra timer University has all rights

to change the distribution of marks.
[6x1 6]

g 3 : a8 U

Section A : Objective Question

e . v uy srfard &1

All questions are compulsory.

1. HIch(T T IRRT A G ?
What is the scope of Marketing ?
2. TG [HRRUNY S FIHIE ?
What do you understand by Product Mix ?

3. YT AU & ST FLFALA S ?
What do you mean by’Rural Marketing ?

4. GRS AA A E ?
What are’Professional Services ?
5. ST HRIAT TG ?

What is Internet Marketing ?

6. . Gouifamt | g ?
What is Retailing ?
[5%8 40]
U8 § : AYIUIA UY
Section B : Short Answer Question
e : gt uy rfard &

All questions are compulsory.
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1.

fqqureBdl 1 fAUUM TafaRUT T ST BT T SMRge © 2 f[AUUM drdraRul b faf¥s dedl
EREEIETIEI
Why is it required by a Marketer to study Marketing Environment ? Discuss the various
elements of Marketing Environment.

S(YdT OR
HIch T T & ? Heh{SHT SR AfHT H $feR Fefrzy
What is Marketing ? Differentiate between Marketing and Selling.
SIS SR Yo iy R T Hie fafau| WWWﬁWﬁWWW%
3R =l ?
Write a note on Branding and Packaging Decision. In which Product Categoery Rackaging
is most important and why ?

S(YdT OR
TR 3401 1 SaYRUN 3R Tedl TR == B
Discuss the concept and elements of Promotion Mix.
Iod &1 § 2 fafvs e fRaiRor faftrst wR ==t wifor)
What is Price ? Discuss various Price Setting Methods.

SYdT OR
grior SR & A, foRpe, Sanfe aoht & Ie arell SUYIGa] aXg &1 &Y agldT a1 off qahd
g ? fauur Yurifal 1 Herad 3 IHEsul
How a Marketer can promote any fast Moving €onstimer Good like Maggi, Biscuits, etc.
in Rural Market ? Explain with the help ofMarketing Strategies that can be used by
Marketer.

T &7 B gfg | ANTEH ¢ a1 PRBIIRISD Ale foRa|

Write a note on the factors contributing to the growth of Service Sector.
STYITROR

Garafi 1 faf¥et farwerss &} sarem ifo |

Explain various charactetistics-of Services.

faftrs TPR & TR} SRS YHHI3M IR g Bl |

Discuss various types of Intermediaries and their roles.

3IYdT OR
ERRURNINTaR: EEIE

Explain Channelof Distribution.

[2x12 24]

Wus 9 : ddsig uy

Section C : Long Answer Question

e : fFgi gl Uy & IR i

Answer any two questions.

1.

AU Bt SR i § 2 IUHITT IToIRI & faHTe B3 & faftre e s g 2

Why Segmentation is required ? What are the various approaches for segmenting
Consumer Markets ?

2. USigd [AUUH TR BT SGURUN 3R dw@l R Id! Bifod |

Discuss the concept and elements of Integrated Marketing Communication.
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3. WICIHY eg Y T T A & ? WICHT H Agd T b IR0N B! ARSHAT BifoTd |
What do you mean by the term Startup ? Explain the steps for taking lead in Startups.
4. Jarfl & 1aUuH IR ARy Fae! # e JaTg, I, glee 3R udie | f[uuM R T i
fafau|

Write a note on Marketing of Services with special reference to Hospitality Services
including Travel, Hotels and Tourism.

5. Gaxl YaE 3R IR-ATHBRT fAUUH $t S[GURUN IR g BifoTg |

Discuss the concept of Retail Management and Non-Profit Marketing.

3000 10/20/30/40
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