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Syllabus [UTGUhH |
B.B.A. Ist Year

Business Economics [ SATaATRI® 4= |

Major Paper-III

UNIT -1

Meaning, Definitions, Nature, and Scope of Economics. Contribution of Kautilya in Indiah Economic
Thought. .
SR BT 31, GRYUTHTE, Upicr SR HRieR | YR 3fdfes fia= & difced &1 arTeH |

Activity 1: Students, in groups, will create a poster or collage highlighting ‘the main economic
principles and managerial ideas of Kautilya. This activity will help students, visually connect with
economic and managerial concepts.

nfafaft 1. o= 9 d Difew & ugy ofife Rigidl Sik Teue g fIaRi@l 3SR $Rd gU Th UReR a1
IS dOR B | T8 AT ST & S SR U SRS e U I e H A S|

Activity 2: Students will prepare and submit a write-up on varieus'definitions of economics.

Tt 2: B iR 3t fafld aRUTWISH IR T o daR @b WRdd Hel |
UNIT <2

Managerial Economics - Meaning and Definitions,&haracteristics, Functions and Importance. Role of
Business Economics in Business Decision, Making. Functions and Responsibilities of a Business
Economist.

YD1 JAIRA - 31 3R gRHTTE, RAIYTAE vevref 3R Aga | saaiiies ufg o & saraailRies sl
&1 YftenT | SATTEIRIS SRR & HRf SiRSIREIId |

Activity 1: Students, in small groups,will receive a word-search puzzle containing 8-10 key managerial
economics terms. They will solve)the puzzle and then each group will define the terms and explain
how they apply to business‘decision-making.

Tfafafer 1. 8= B¢ JHglg fAUoId SR 8-10 UHE U IR sal arell Th sa-QISl Ugdl! U
g?n a’%ﬁ%ﬁﬁaﬁﬁﬁ?ﬁv—{ TS g Xsal 1 GRHTYT ST 3R e % 3 e fofg o= o
SIDGIGE

Activity 2:°Students, in small groups, will pick a familiar local business (local food stall, cafe, mobile
shop eté)“andrdiscuss what it sells, why people buy from it, how prices are set, and its likely costs.
Students will present their ideas in class.

Tfafafire: s= a1 THg! & fauiod 8iax teh uRfud RIF ey (R HisHed, &%, Aiasd ghH
3nfe) &1 9 B 3R F9f HX % a8 31 J9a1 8, AT ST I Wiied §, BiAd Y Fyiia ot ot §
3R ITH! FUTIT AN 1 & | BT 31U fIaR Fem & uqd |

UNIT -3
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Methods of Economic Study - Approaches to Economic Study: Inductive and Deductive Methods.
Inductive Method: Meaning. Nature, History, Merits and Demerits. Deductive Method: Meaning,
History, Nature, Merits and Demerits. Difference and Utility of both methods.

e e ot RRfYT - e sreram & P mHTED 3R FmTes fafdmT) smmeTes fafa:
m, sfaem, quraiy| e fafd o, sfasm, uefa, uidivl Y faftrt &t gar iR
|

Activity 1: Students will work in small groups to create a collage or mind map that compaxes the
Inductive and Deductive methods, focusing on their key features, differences, and applieations in
economics. Each group will present their work in class, followed by a short discussioh on the real-
world applications of each method.

Tfafafr 1 ST B Tl H fiaeR U SIS a1 H1ES Y §13 S STHATHS SR AAIE® fafert o
J B, for s & 39! v faRivarstl, faRi SR Sy WR e dhigd fohdl SieT | U
g F&T T S0 S URdd DT, oiior a6 YA i & ardfdes sita gyl R e =i gii|

Activity 2: Students in groups will discuss real-life examples of the inductive and deductive methods
based on observation. For the inductive method, they might explore’how a shopkeeper notices higher
ice cream sales on hot days. For the deductive method, they could consider how a company increases
prices based on the theory that higher prices can lead to highemprofit. Each group will share their
findings and understand how these methods work in real-life.situations.

Tfafafer 2: 3 Tl & sEdied W ARG TTHATES BIR - Farae 9l & arafds sfiad &
3aTERUN W T H| SHATHES Y & N, I Tg-Udierlt I&hd § fb Hd Th ghMaR T o1 |
3MTSHshIH b1 3ifeyeh fSsht el & | FvHTeTes fafd) oh 1T, 4 Ta=R @R Hebd & fob bl Teb b1 39 Ryl
& ATYR R B FeTdl 5 b 3% Hirdl I e 8 Tohdl 81 TAS g 397 feme qrgn e
3R AT % 3 faferal ardfae Siiad &1 fRUfaaT e B B A 5 |

UNIT -4

Law of Demand - Meaning, factofs affecting demand. Types of demand, law of demand and
exceptions, measurement of demand.J)Demand forecasting.

7T &1 9 - 3, 7T &1 YUIfad 6 d1d PRP | T & YBR, HINT &1 g9 3R 3udre, TR &1 A9 |
qiT &1 qaiqq = |

Activity 1: In small-groups, students will choose a local product (such as cold drinks, t-shirts, or mobile
phones) and discuss the factors that increase or decrease its demand (such as price, income, or
weather). They will also identify the type of demand it represents such as complementary or
substitute, Bach’group will present their conclusions briefly in class.

nfafafer1; Bic THEI &, B Teh WM IdTG (G 38 U, E-1C 1 Aiasd BF) g1 3R 31 SR IR
FARHADSN TP AT DI FgId T1 UTd § (V19 HIHd, 31 1 A | § 98 ot ugari & a8 frg uaR &t
HAFLPHT <A1 &, O R I RIFTUA | TS THE BT A GaU & 30+ Fsh IRgd S|

Activity 2: In smail groups, students will choose an advertisement (from TV, social media, or print)
and analyze how it affects demand (based on factors like price, income, brand, or weather). They will
also identify the type of demand it represents - such as necessary, complementary, or substitute. Each
group will present their conclusions briefly in class.

PageJ

Prepared by Prof. Chhatrapal katariya



Alexia college of Professional Studies 25, Press Complex, Indore [B.Com, BBA, MSW, PGDCA]

nfafaftr 2: B Tgi §, 3t faqmua (@, awra fifsar ar fife ) g oiR fawesor &3 & a8 @i &t
Y PUTIIT T & (1A, 31, 1S I HIH o HRD! & YR W) | 9 g 1 ggami i a8 frd UaR
DI AT B ST § - S TIRID, R I AT | TS THg Heql W &g H 30 F5ms T S|

UNIT -5

Concept of Market - Meaning, Definitions, Classification, Perfect Competition, Imperfect Competition,
and Monopoly Concept, Pricing, and Firm Equilibrium.

SOR @1 YR - 37, Ry, aeffevur, goi ufaeaed, srqul ufaeaef SiR THIRGR &1 S/auiu) Jed
fufor 3fik wH ge|

Activity 1: The faculty will present a list of various products and services (such-as railway services,
vegetable markets, mobile networks, school books). Students will match them with the appropriate
market structures perfect competition, imperfect competition or monopolysand briefly explain the
basis for their selection. The objective of this activity is to teach students tosidentify different market
structures through real-life examples

ifafafer 1. Rrare fafta d(qldl 3R Jaraft (SR Xd TaTY, ool STSE WSS Head, Wpd dI fdhars) 1
TS ! Tdd S| B I8 UG SoIR a3t (guf ufaeaei, &Wuﬁmiﬁmwfﬂ?ﬁ ¥ e
ﬁﬁwmwmaﬁuﬁm@wavﬁﬁfﬁw@mﬁﬁ%%%mﬁ%mm
3 fafle SR WRE1si & a1 Ram 6|

Activity 2: Students, in groups, will observe a local market (such as a vegetable market, mobile store or
online platform) and record the type of competition present perfect, imperfect, or monopoly. They will
analyze aspects like pricing, the number of buyetsiand sellers, and the nature of the product, and share
their observations in class.

Tfafafr 2. B IR & U6 WM ToR (O] ool SoR, HIERd ©R A7 3-8 WehiH) &1 fadid
P 3R ITH Hielg vl & wR (quf, o ufarayt o1 tafieR) &1 aof 71| 3 geo MR, Wdert!
g{ﬁiaamleﬁﬁaw 3R IAIE D UHA-o Tgqsll HT faRawur 3 3R Hel & U faaidh- qrgn

I
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Exam Oriented Important Question

wieuan agayul uy

B.B.A. Ist Year
Business Economics [ TaHTRI® =T |

UNIT - FIRST

What do you understand by Economics? In how many categories can the definitionsof
Economics be divided? Explain.

30 SR 1 FH &7 AU B ARHTIISAT D1 {1 LT H sifet S el & 2 qHHAST
OR
What in Economics of whom definition you will say the best? Explain.

IR H bt URHTNT Y 37T o 33T Hatl? THSSU|

Describe the Subject Matter of Economics and state its scope.

IR & Ay I T quiH B 3R 3P &F HI Fad|
OR
"Economics is not only a science but is an art as well." Explain above statement.

"3RI 7 had U AT & dfeh T bedl H g 1" SURIT. hY- b1 RS DR |
OR
Describe the scc;}-ﬁi and the nature of Economics.

3R o &3 3R UHid BT uH B |

Who was Acharya Kautilya? Discuss ini brief,the economic thought of Kautilya.

MR Difeed DI A2 Difced & iR IR dau & =i B3|

D UNIT - SECOND

Define managerial econemics.and its various characteristic.

YYD AR SRSTP AN fawarsrt o uRuyia &1

Clearly state thé role of managerial economist in business decision making.

fyora & thgel omLH TeUdIg SRIRd @ YfHehT B I1%-11th Jdd |

Explain thewxole of a Managerial Economist and show his responsibilities.
TS YD AT o1 YHHT THIY 3R ITD! g Fdd|
OR
Whojis Managerial Economist? Examine his role and responsibility in Business Management.

TSeDIg RIS B BT 82 T Uee B 3! YT 3R Forher) &1 o a3 |

Describe the different functions of Managerial Economist.
U SRS o feATT-3{eT BTHI b TR H S|
UNIT - THIRD

Explain the meaning, merits and demerits of Inductive method of economic study.
SHIFING TSl & 3fded HYS HT Aaad, B 3R JHUH FdNd|
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10.

11.

12.

13.

14.

151

16.

OR
Clearly explain the Inductive method of economy study and describe its merits and demerits.

SHHH WSl & Sfaed BYS B WIh-TTh AN 3R THH BRIG 3R JHIH I |

Clearly distinguish between deductive and inductive method and prove that both inductive and
deductive methods are necessary.

feefdeg 3R Sefdca TUT & ST ATH-ATH Bheh 9d1d 3R A1fad &< [P sefacd 3R fesfaea S
AYS TR B

OR
"Induction and deduction are both needed for scientific, thought just as the right and left foot
both are needed for walking." Explain.

"IFNAD W & o TSR R fESHMA I T §, 31 9 g1 oIk Ia- o ford &t 3R a1 g1
ORI ) S Bl 8 |" GHSATT

Explain the meaning, merits, demerits of deductive method of economiestudy?

3fes sreqa Bt fEsfaea AU &1 31, BrIe 3R JHA FaTd?
OR

What is deductive method? Clearly discuss the merits and démerits of it.

fSsfaea Ays 71 82 3T BHIQ 3R THIH & IR J fTarRE A |

Write difference between inductive method and deduetive'method.

gefdeg NYs IR fesfaed Ay & o9 oidr forfaw

UNIT - FOURTH

What is Law of Demand? Explain majerjexceptions of this law.

AT BT o o1 82 39 99 & T8 SUdie) & 9Hesu|

OR
Explain the Law of Demand«WHhy do demand curves slope down-wards to the right? Explain the
circumstances to which demandcurves slope upwards.

HiT & FoH &1 TS | g5 a18 3R e B 3R T Fovd 72 3 Ul &) gy fomd
TR a6 SR BT 3R Fodl &l

What do youunderstand by demand? Discuss various factors affecting demand.

3T {7 A R JHITA 82 AT T YHIGd B4 aTat faftre pRap! IR == B |

Whatis demand forecasting discuss various kind of demand forecasting?

A, GaiHH o1 52 Tale TR &1 f$His BRSNS IR =i H<2

Whadt are the Advantages of Demand Forecasting?

HITT % GalHH & 71 B 87

UNIT - FIFTH

What is Perfect Competition? How the Prices are deter-mined under perfect competition.

quf wfaaifirar aar g2 gof ufaafiar & siavfd Siad S 0 8idt 82
OR
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17.

18.

19.

How prices are determined under perfect competition short and long run.

quf gfafivar & 2id SR af<T A A H1Hd H @ AN T

Is Perfect Competition & MYTH?
1 qUT Ui Ues i g2

Define monopoly. Discuss the price Determination under Monopoly.

THIBR Bl URHINT B | THIUSR & ded HIFd MYUR R I B |

What is Monopoly? How does a monopolist fix the price of his product? Is it always'inevitable
that the monopoly price is higher than the competitive price? (He is crownless king).
TSHTIUBR 1 5?2 Teb UBTUDRI 3T WS B! HIA b g bRcll 52 T g RN BIell & b
AR BT BT BIITCICd DI U TG GRIT? (I8 ST ATl &1 IS 81 6) |

OR
"A monopolist can determine the price or the quantity pro-duced at on¢time but not the both."
Amplify this statement.
"Teb HIFIUITCRE Ueh THY H ob1H AT USRI o1 HISN T8 PR Heheil B, Wlich1 QI 811" 39 S Bl
faedR & Tz
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BUSINESS ECONOMICS
B.A./B.Com./B.Sc./B.H.Sc./ B.S\W./B.J.M.C./B.B.A./B.C.A./B.Voc.
I Year (4 Y. D.C.) Examination July - August 2024
Time: 3 Hours
Maximum Marks: 70
[Min. Marks 25]

Each section is compulsory. The marks distribution is same as shown in the question paper. The
blind students will be given 60 minutes extra time. University has all rights to change the
distribution of marks.

[6x1=6]
Section 'A'": Objective Question
Attempt all questions.

1. The basic function of money is:
(@) Medium of exchange

b) Transfer value

c) Saving of money

d) Distribution of social income

(
(
(

2. The equation of Fisher's money quantity theory of money is:

(@) MV =P

(b)MV =T

() P=T / (MV+M1V1)
(

d) MV+MV1 =T

3.Y =C+ S + Iindicates:
(a) The volume of total income
(b) The volume of total expenditure
(c) The volume of total monetary resources
(d) The volume of saving,and-investment

4. Which of the following method of credit control is more direct and powerful:
(a) Bank rate palicy
(b) Open market'eperation
(c) Variable casheserve ratio
(d) Fixatiomeof margin requirement

5. Monetary-policy is:
(@) Opposed to fiscal policy
(b) Complementary to fiscal policy
(c) More effective during depression
(d) Direct measure to control effective demand

6. The objectives of monetary policy are:
(a) Remain the same for all countries under all conditions.
(b) Do not relate to economic growth to increase in employment.

PageO

Prepared by Prof. Chhatrapal katariya



Alexia college of Professional Studies 25, Press Complex, Indore [B.Com, BBA, MSW, PGDCA]

(c) Can come in clash with each other.
(d) The can be only one objective at one time.

Section 'B' : Short Answer Questions (Attempt all Questions)
Explain about the determinants of the money supply.
Explain the difference between Fisher and CaOnI:bridge equations.
Explain the objectives of monetary policy.

OR
Explain the structure of the interest rate.

Distinguish between money market and capital market.
OR
What is the importance of investment planning?
Explain the functions of commercial banks.
OR
What do you mean by international monetary policy transmiSsion mechanism?
Explain role of monetary policy in developing country*
OR

What is the relation between monetary policy-and economic growth?

Section 'C' : Tang Answer Question
(Attemippany'two Questions)

Discuss critically the Quantity theory of money by Milton Friedman.
Explain the nature, function, and instruments of the capital market.
Explain the credit control méthods of Reserve Bank of India.

Explain the instrument of monetary policy. How is it effective in the recession period?
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TS A=
CIAYIAC Kt AT Rer: K31 VA | A Rers | AT Reps e AT AT s 1 VA s AT s R eaAc K 1
- we oY (4 afa 3t ureusw) wHan JaTs - 3T 2024
HHY: 3

[P 3 70
[(IAdH 3ih25]

U W Afard 81 Uy o § 3icp faarur S 8, 31 8 32| =38 ol @) srfafvad 60 e &1
THy faar smem | fayfaeey &t sie faawor A uRad+ &3 &1 sifteR 21

mﬁueﬁmwil

1. G&T &1 4 1 1 &
(30) fafea 1 HremH
() BEITORUT Hed
(@) 49 B dad
(@) AT 31 BT faerur

2. fth3R & g1 v Risia o1 wfievor 3:
(3) MV =P
@MV =T
@ P=T/ (MV+M!V?)
(@ MV+M!1V! =T

3.Y = C+S + I Ug o1 gfoid H41 8
(37) T 3T I T
OEGEREIGIE]

() T Hifods ST Bl AT
(@) S 3R FaRr®rgen

4. frufafaa ¥ 9 e Bfee i o1 afte sifte yaer v faa=med &:
(30) S AT
(a) RENICISINSEING]
(&) UNG Ah G SHRIEM ST
(G)TISH =T &I AR

SﬁﬁﬁmW%
(31) ST YT ifd & faiy 4
(@) AP I &b Repb & =0 §
@) T B SR 31 g
(@) THTdt T D1 AR A o forg uer Iur

Page LU

Prepared by Prof. Chhatrapal katariya



Alexia college of Professional Studies 25, Press Complex, Indore [B.Com, BBA, MSW, PGDCA]

6. gEIifd & IR &

—

ro

>

(aﬂm%@ﬁﬂmqﬁﬁﬁﬁﬁﬂmq&ﬁ%

(b) AR FgH & fag 3o fawra ¥ Hs&ferd 78t gid |
(c) -G W TH AHhd & |

(d) T gAY H had U 3229 8! Ihdl

Section 'B' : Short Answer Questions
(Attempt all Questions)

T aws & RyRe! & IR & aren |
%Rﬁ%@ﬁﬂﬁﬁﬂ%@ﬂﬂﬁwmﬁﬁﬁl
et o Il 1 ARATRId H1 |
g%zwﬁﬁmméﬁm&ﬁﬁ&ﬁ

T AIdhe 3R Fited ATdhe & SR I
%ﬂq\lwﬁ%mw%?

AIRID dbl & BT DI AR BY |
ggwmgaﬂﬁquWﬁ$mmnmﬁé?
ﬁ$ﬁﬁéﬁﬁ§wﬁ%ﬁﬁﬂﬁmmﬂéhmﬁﬁm&ﬁ
Wﬁﬁ?ﬁ%@ﬁ?@ﬁ%ﬁﬂ%@ﬂﬂﬁﬂﬂ%

Section 'C' : Long Answer Question
(Attempt any two Questions)

. firee st RIS & RIgid R STaaTds i H1|

Uoft 9T9IR B3GR, BT 3R SUBRUT &1 SARSAT He |
YR Rerd S gRT a1 fr M fee e & diw! &t re w1 |
HeifAfa i & IuwHRoT &) Re S | Hel & THT T§ HY U ST g ?
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