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Syllabus
B.Com-1 Year
Optional Subject
Retail Management [FT]

Unit-I

Fundamental of Retail Management
Retail Trade Structure, Retail Locations, System of Trade and Transactions and Cultural and
Ethical Practices in Ancient Indian retailing system.
Basic concept of Retailing, Types of Retailers, Multi-Channel retaility organised retaility
Organised Retailing in India, Retail Market Strategy, Retail Format and target market, Growth
Strategies, Pricing Strategy. Consumer Marketing strategy, Consumer decision/making Process,
Organisational consumers Behaviour, Post purchase behavior

Service Retailing- Importance of service retailing and its Challenges.
Consumer Behaviour in Services zone of Tolerance, Service Perception ahd Expectation, Service
strategy, Service triangle, marketing mix, Marketing segmentatiot

Practical Activities-Visit a local retail outlet Task-Observe and document: Store layout and design,
Merchandising techniques, Customer service practices, Inventory-management

Unit-I1

Merchandise Management
Merchandising Philosophy, Merchandising plans,"Merchandise budget, financial inventory
control, Basics of visual Merchandising. RetailStore/site and design, Store layout, Image mix,
Store Exterior and Interior, Colour Blocking, Signage and Understanding Material Planograms,
Window Display.
Practical Activities- Create a business plan for a new retail store. OR Divide students into groups
and assign product categories (e.g/ fashion, electronics, FMCG). Task:- Analyse the lifecycle,
demand pattern, and seasonality. of their assigned category

Unit-III

E-Retailing
Introduction: The concepts 0f E-Commerce, E-Business and E-Marketing, Evolution of E-
Commerce, E-Commerce Vs Traditional Commerce, Network infrastructure for E-Commerce,
Internet, Extranet. ExCommerce applications: Consumer Applications, Organisation Applications,
Procurement - Onlihe Marketing and Advertisement, Online Interactive Retailing, E-Commerce
Business Models: B2B, B2C, C2C, B2 Government, Government to Government.
E-MarketingrInformation based marketing, E-Marketing Mix - Cost, Connectivity, Convenience,
Customer, interface, Speed of delivery. Web retailing, Process of website development. E-
Retailing/reverse Marketing.
Electronic Payment Systems: Introduction to payment systems, On-line.
payment systems-Prepaid E-payment systems, Post-paid E-payment systems, E-Cash or Digital
Cash, E-Cheques, Credit cards. Smart cards, Debit cards.

Practical Activities-Create a Mock E-Retail Website, Digital Marketing Campaign Design, Practical
Sessions by Industry Experts, covering all aspects of Retailin
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B.Com - 1st Year (DAVYV)

Retail Management [g&RT U] (FT)
Exam Oriented Important Questions

Unit - I : Fundamentals of Retail Management

1. QeI UeeE o1 82 3P 339 9dsU|
What is Retail Management? Explain its objectives.

2. Qo1 UR AT Y 30 7 JHd &2

What do you understand by Retail Trade Structure?

. G&xI ®IM (Retail Location) BT 98- HRd THY a1 STd BT ST QT ST 62

What factors are considered while selecting a retail location?

. UTEA YR GeT TuTTelt &1 IR e Ud Afad gush &1 fadamn siferdy

Explain the cultural and ethical practices in the ancient Indian retailing system.

o8}

N

. Gl fashdisfl & IR JHAST|

Explain the types of retailers.

a1

6. TATCI-dTd Ga foeh! T 62

What is multi-channel retailing?

7. URd H Wied Gexl faeh! & aad (TS S apM.Ioe |
Describe the present status of organisedéetailing in India.
8. QeI IR UM 370 1 T 82

What do you mean by retail market strategy?

9. IuHiad fofg o1 &t Ufhar- S RaHsTST|

Explain the consumer decisiofymaking process.

10. a1 G foeh! &1 HEd Ua 8! gl aasy|

Explain the impottancéand challenges of service retailing.

Unit - I : Merchahdise Management

11. A SIS 31U T THSId &2 STP 33T gdsu]

What de‘you mean by merchandising? Explain its objectives.

12. W SISOl &= (Merchandising Philosophy) DI HRSAT BT |
Explain merchandising philosophy.

13. A STSoNT AT Ud A S8l Soic &l JH38U|
Explain merchandising plan and merchandise budget.

14. foxftg =3¢t oo aan 72

What is financial inventory control?
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15. fagsra Al STSionT o1 87 9% Hed &) 9Hsu|
What is visual merchandising? Explain its importance.

16. WR T3M13< Td ¥R SIS o1 Hed AU
Explain the importance of store layout and store design.

17. €R & Gﬂ_ﬁzﬁ od 3D WEg (Exterior & Interior) UX Tférg fewoft %@QI

Write a short note on store exterior and interior.

18. WM (Planogram) T §? & ATy FdRT|

What is a planogram? Explain its advantages.

19. fiS) fovat & 3ima o wwara o7
What do you mean by window display?

20. SMIE a9 (Product Life Cycle) BT Hd SISO TR UHTT IART|
Explain the impact of product life cycle on merchandising.

Unit - III : E-Retailing

21. 3B 1Y, 3-faoY Td $-ATh T H $ick Wy iy

Distinguish between E-Commerce, E-Business and E-Marketing.

22. 5-HIHY & fJH™ HT gui HIfT|
Describe the evolution of E-Commerce.

23. 3P 1HY Td YRURS a1y H 3itR Irsy|
Explain the difference between E-€emmerce and traditional commerce.

24. 3-H1Y & fafe foo g Al gassU|

Explain various E-Commefce business models.

25. 3-HIh 1T e & dcdl prIHesy|

Explain the elements‘of E-Marketing Mix.

26. 39 e s @?

What is web retailing?

27. SIS IdH ™ o Ul IR u|

Explain the process of website development.

28(3:RefeiT ug frad At R Tféra fewuft fafau)

Wirite a short note on E-Retailing and Reverse Marketing.

29. Zaae e YT YUITel! T 82 3P JHR Jaizu|
What is electronic payment system? Explain its types.

30. hiec Ple, Sfdc BIs T @ WE HIe T IR WY iU |

Distinguish between credit card, debit card and smart card.
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